
When the animal rights movement gained momentum in the 1980s, fur
that didn’t resemble fur emerged in day-glo orange, sizzling red, lime
green, and powdery pastels. Designers still shear fur to imitate velvet. They
weave the hip new hides inside jackets, scarves, hats, gloves and vests.
The industry plugs fur trim to capitalize on consumers’ illogical buying
habits. Somehow, a little less fur means a little less suffering and death.

Agencies such as Fur Commission USA hoodwink the public with claims “the
animals die quickly and humanely.” In fact, no federal laws exist to moderate
slaughter. Fur farms use the cheapest means to harvest undamaged pelts.

Anal electrocution is the primary mode of extermination, as investigator Matt
Rossell learned during his undercover stint at a typical fur farm in Illinois.
Rossell, who concealed a camera inside his belt while assisting in the genital 
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In January I saw the Broadway hit “The 
Producers” at Saint Louis’ elegant Fox 
Theatre. I also saw enough dead animals 
to fill a forest. Ankle-edge mink, glossy fox and lavish lynx gushed over
seats. Women shed floor-length furs with choreographed precision.

Born again fur-wearers are everywhere. During a recent trip to New York, I saw
pelted pedestrians from all socioeconomic backgrounds. At my bank, I saw a
man in floor-sweeping mink over denim slacks. He looked really stupid. Yet
fur’s comeback isn’t so much a fashion blooper as it is a state-of-mind. Post
9/11 consumers possess a live-for-the-moment indulgence. Designer Nicole
Miller told Fur World magazine the terrorist siege left shoppers with a need to
feel secure. Apparently “comfort furs” are America’s new pacifier.

“Once in hiding, furs now are flying out of the closet,” writes Susan
Phinney in the Seattle Post-Intellingencer. “’The year 2000 was the fur
industry's best ever, with sales of $1.69 billion,’ Fur Information Council
executive director Keith Kaplan told The New York Times.”

On the other hand, surveys indicate that 72% of shoppers favor faux; 54%
believe the sale of fur garments is socially irresponsible; and 47% frown
upon fur-trimmed items. Still, fur is political attire and wearers are deter-
mined to oppose anti-wearers. “You can't talk about fur without talking about
anti-fur,” says Judie Schwartz of Style Matters, a Denver-based radio show.
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